RECENT PRESS COVERAGE SAMPLES, 2011-2012:

January 27, 2012

AdExchanger (C3 Metrics)

Taking Issue With Viewable Impressions
http://www.adexchanger.com/data-driven-thinking/taking-issue/

January 27, 2012

Denver BizJournal (DataLogix)

Companies join growing online ad sales trend
http://www.bizjournals.com/denver/print-edition/2012/01/27/companies-join-growing-online-ad-sales.html

January 26, 2012

New Venturist (PulsePoint)

Joshua Baer, serial entrepreneur from a dorm room to a board room
http://newventurist.com/2012/01/joshua-baer-serial-entrepreneur-dorm-room-board-room/

January 26, 2012

Adotas (Compass Labs)

Compass Labs Relaunches Behavior-Based Social Ad Targeting Platform
http://www.adotas.com/2012/01/compass-labs-relaunches-behavior-based-social-ad-targeting-platform/

January 26, 2012

MarketingSherpa (Compass Labs, Adara Media, Magnetic, Centro, C3 Metrics)

Marketing Wisdom for 2012
http://www.marketingsherpa.com/data/members/special-reports/OPEN-SR-13-Marketing-Wisdom-for-2012.pdf

January 25, 2012

MediaPost (Adara Media)

Whither Mobile?
http://www.mediapost.com/publications/article/166451/whither-mobile.html

January 25, 2012

Fortune (Adara Media)

Venture Capital Deals
http://finance.fortune.cnn.com/2012/01/25/venture-capital-deals-65/

January 25, 2012

AdExchanger (Adara Media)

Apple Makes $13 Billion In Q4; OwnerIQ Buys DiJiPOP For Shopper Marketing
http://www.adexchanger.com/ad-exchange-news/wednesday-01252012/

January 24, 2012

San Jose BizJournal (Adara Media)

Adara Raises $12.4M
http://www.bizjournals.com/sanjose/news/2012/01/24/adara-media-raises-124m.html

January 24, 2012

VentureWire (Adara Media)

Adara Media Looks to Target New Verticals With $12.4M Round
https://www.fis.dowjones.com/article.aspx?ProductIDFromApplication=32&aid=DJFVW00020120124e810peeh0&r
=Rss&s=DJFVW

January 24, 2012
Web Analytics Demystified (Web Analytics Association)



Announcing the Analysis Exchange Scholarship
http://blog.webanalyticsdemystified.com/weblog/2012/01/announcing-the-analysis-exchange-scholarship.html

January 23, 2012

Adotas (Centro)

Brand Storytelling at Its Finest
http://www.adotas.com/2012/01/brand-storytelling-at-its-finest/

January 22, 2012

Interactive TV Today (Mixpo)

Interactive TV News Round-Up (II): Interactive Political Ads, ComScore Rankings, DLNA Premium
http://www.itvt.com/story/8740/interactive-tv-news-round-ii-interactive-political-ads-comscore-rankings-dina-
premium

January 20, 2012

MediaPost (C3 Metrics)

Taming Big Data
http://www.mediapost.com/publications/article/166226/taming-big-data.html

January 20, 2012

enlLogica Interactive (Web Analytics Association)

Web Analytics Symposium Review
http://enlogica.com/analytics/web-analytics-symposium-reivew/

January 20, 2012

Adotas (Magnetic)

Hold On To Customers Through Retargeting
http://www.adotas.com/2012/01/hold-on-to-customers-through-retargeting/

January 20, 2012

iMedia Connection (HookLogic)

Media Motion: Legolas Media, Yahoo, and Digitas
http://www.imediaconnection.com/content/30857.asp

January 19, 2012

iMedia Connection (Adara Media)

The Post-Data Age
http://blogs.imediaconnection.com/blog/author/laytonhan/

January 18, 2012

Pocket Gamer (AdColony)

AdColony’s Will Kaasoy on how its mobile video ads are up to 10 times more effective than online
http://www.pocketgamer.biz/r/PG.Biz/AdColony+news/news.asp?c=37031

January 18, 2012

paidContent (HookLogic)

Industry Moves: HookLogic; SwoopThat; ABCi; Digitas; Yahoo
http://paidcontent.org/article/419-industry-moves-hooklogic-swoopthat-abci-digitas-yahoo/

January 18, 2012

AdExchanger (HookLogic)

Brands Targeting Shoppers — Not Just Consumers — On Retailer Websites Says HookLogic CEO
Opdyke

http://www.adexchanger.com/ecommerce-2/hooklogic-2012/

January 18, 2012
Search Engine Land (Magnetic)



Understanding Keywords In Search Retargeting
http://searchengineland.com/understanding-keywords-in-search-retargeting-107952

January 18, 2012

Terametric (C3 Metrics)

What do CMOs need to focus on in 2012?
http://www.terametric.com/blog/2012/01/what-do-cmos-need-to-focus-on-in-2012/

January 18, 2012
Mycustomer.com (Web Analytics Association)
MyCustomer.com members offered discount for social media analytics workshop

http://www.mycustomer.com/topic/customer-intelligence/mycustomercom-members-offered-discount-social-
media-analytics-workshop/1

January 18, 2012

Analytics 2.0 (Web Analytics Association)

Standard and non-standard metrics
http://www.analytics20.org/web-analytics/standard-and-non-standard-metrics-2/

January 17, 2012

MediaPost (HookLogic)

People on the Move — HookLogic; Jeff Griffin
http://www.mediapost.com/publications/article/165884/hooklogic-jeff-griffin.html

January 17, 2012

iMedia Connection (Magnetic)

5 tactics for combining search and display
http://www.imediaconnection.com/content/30839.asp

January 17, 2012

AdAge (AudienceScience)

Lurching from One Event-Sale Day to the Next, Don’t Forget the Data You Need
http://adage.com/article/cmo-strategy/event-sale-days-forget-data/232127/

January 15, 2012

Crain’s NY Business (Magnetic)

Executive Moves: Jan. 16, 2012
http://www.crainsnewyork.com/article/20120115/SUB/301159990

January 13, 2012

Adotas (HookLogic)

New Hires: Weekly Roundup
http://www.adotas.com/2012/01/new-hires-the-weekly-roundup/

January 12, 2012

iMedia Connection (Compass Labs)

3 social media segments you can’t ignore
http://www.imediaconnection.com/content/30754.asp

January 12, 2012
AnnArbor.com (HookLogic)
Downtown Ann Arbor expansion: Tech firm leases former Leopold Brothers brewery

http://www.annarbor.com/business-review/software-firm-leases-11000-square-foot-leopold-brothers-brewery-in-
downtown-ann-arbor/

January 12, 2012
BizReport (HookLogic)



Moves could give online marketers more options
http://www.bizreport.com/2012/01/moves-could-give-online-marketers-more-options.html

January 11, 2012
MediaPost (HookLogic)
Jeff Griffin's "Moment Of Truth,” Leaves Interpublic for HookLogic

http://www.mediapost.com/publications/article/165433/jeff-griffins-moment-of-truth-leaves-
interpubl.html?edition=42077

January 10, 2012

Marketing Land (PulsePoint)

Return Path Acquires OtherInbox, Expanding Its Trove of Email Data
http://marketingland.com/return-path-acquires-otherinbox-expanding-its-trove-of-email-data-2994

January 10, 2012

Business Insider (C3 Metrics)

5 Things Chief Marketing Officers Need To Do To Stay On Top Of Their Game
http://www.businessinsider.com/5-ways-chief-marketing-officers-can-make-an-impact-2012-1

January 9, 2012

Reel SEO (Mixpo)

2011 Online Video Advertising Year In Review - Industry Leaders Reflect
http://www.reelseo.com/201 1-online-video-advertising-year-review/

January 5, 2012

Entrepreneurs Unpluggd (Centro)

“You Have to Be Able To Convince Someone Of Your Produce” — Shawn Riegsecker
http://www.entrepreneursunpluggd.com/blog/you-have-to-be-able-to-convince-someone-of-your-product

January 4, 2012

iMedia Connection (C3 Metrics)

4 tips for moving beyond last-touch attribution
http://www.imediaconnection.com/content/30739.asp

January 4, 2012
SAS Blog (Web Analytics Association)
Advices for marketers from Web analytics guru Jim Sterne

http://www.sas.com/knowledge-exchange/customer-intelligence/featured/main-feature/advice-for-marketers-
from-web-analytics-guru-jim-sterne/index.html

January 4, 2012

iMedia Connection (C3 Metrics)

4 tips for moving beyond last-touch attribution
http://www.imediaconnection.com/content/30739.asp

January 2, 2012
Silicon India (Compass Labs)
Maturity is Next Business Cycle for Social Media

http://www.siliconindia.com/magazine_articles/Maturity _is Next Business Cycle for Social Media-
VZVU55271927.html

December 28, 2011

BizReport (AudienceScience)

How to use modeled data to engage online consumers
http://www.bizreport.com/2011/12/how-to-use-modeled-data-to-engage-online-consumers.html

December 28, 2011



Web Comics (PulsePoint)
PulsePoint’s Top Four Tips
http://www.webcomics.com/public-journal/2011/12/28/pulsepoints-top-four-tips.html

December 27, 2011

Adotas (Magnetic)

New Hires: A Look At Late December
http://www.adotas.com/2011/12/new-hires-a-look-at-late-december/

December 27, 2011

BizReport (AudienceScience)

How data will impact 2012 for brands, merchants
http://www.bizreport.com/2011/12/how-data-will-impact-2012-for-brands-merchants.html

December 22, 2011
LA Times (C3 Metrics)
“X Factor,” “1dol,” “Biggest Loser” lead in product placement

http://latimesblogs.latimes.com/showtracker/2011/12/suburgatory-big-bang-theory-have-most-memorable-
product-placements.html

December 21, 2011

SearchCRM (Web Analytics Association)

Group pushes for social media measurement standards
http://searchcrm.techtarget.com/news/2240112913/Group-pushes-for-social-media-measurement-standards

December 21, 2011

Digiday (Adara Media)

Don’t Dodge the Data Deluge
http://www.digiday.com/stories/don-t-dodge-the-data-deluge/

December 21, 2011

Search Engine Land (Magnetic)

Fixing The Agency Disconnect Between Search & Display Buyers
http://searchengineland.com/fixing-the-agency-disconnect-between-search-display-buyers-105394

December 19, 2011
NBC Chicago (Centro)
Go to There: Entrepreneurs Unpluggd's Scaling Startups Event

http://www.nbcchicago.com/blogs/inc-well/Go-to-There-Entrepreneurs-Unpluggds-Scaling-Startups-Event-
135672618.html

December 19, 2011
MediaPost (AudienceScience)
Finally, Online Shopping Isn't Just for The Affluent

http://www.mediapost.com/publications/article/164439/finally-online-shopping-isnt-just-for-the-
afflue.htmi?edition=41446

December 19, 2011

Marketing Land (Magnetic)

The Future Of Display: What's Ahead For 2012
http://marketingland.com/the-future-of-display-whats-ahead-for-2012-1722

December 19, 2011

Online Behavior (Web Analytics Association)
Radically Rethinking Web Analytics
http://online-behavior.com/analytics/rethinking




December 19, 2011

iMedia Connection (AudienceScience)

A Change Is Gonna Come
http://blogs.imediaconnection.com/blog/2011/12/19/a-change-is-gonna-come/

December 16, 2011

paidContent.org (Magnetic)

Industry Moves: Main Street Connect; NatGeo; Twelvefold; uSamp; Kenshoo
http://paidcontent.org/article/419-industry-moves-main-street-connect-natgeo-twelvefold-usamp-kenshoo/

December 16, 2011

Lead411 Blog (Magnetic)

Sales and Marketing People On The Move — 12/16/2011
http://www.lead411.com/blog/sales-and-marketing-people-on-the-move-12162011

December 15, 2011

Built in Chicago (Centro)

ANNOUNCING: Entrepreneurs Unpluggd January 24th with Jason Fried, Talia Mashiach, and Shawn
Riegsecker
http://www.builtinchicago.org/profiles/blogs/announcing-entrepreneurs-unpluggd-january-24th-with-jason-
fried?xg_source=activity

December 15, 2011

Business Insider (C3 Metrics)

This Is What's Changing The Landscape Of Digital Advertising
http://www.businessinsider.com/this-is-whats-changing-the-landscape-of-digital-advertising-2011-12

December 15, 2011

Marketing Land (Web Analytics Association)

UK on Cookie Compliance: Website Owners “"Must Try Harder”
http://marketingland.com/european-cookies-compliance-rules-1456

December 15, 2011

Adotas (Compass Labs)

Predictions For 2012: Social Media Beyond IPOs
http://www.adotas.com/2011/12/predictions-for-2012-social-media-beyond-ipos/

December 14, 2011

Business Insider (C3 Metrics)

Fortune Magazine Is Totally Wrong About The Larry Page Vs. Mark Zuckerberg Battle
http://www.businessinsider.com/fortune-magazine-is-totally-wrong-about-the-larry-page-vs-mark-zuckerberg-
battle-2011-12?utm_source=twbutton&utm medium=social&utm campaign=advertising-contributor

December 14, 2011
AdExchanger (HookLogic)

RichRelevance CMO Kegley On Searchandise Acquisition And Strategy Ahead in Shopper Marketing
Channel

http://www.adexchanger.com/ecommerce-2/richrelevance-searchandise/

December 13, 2011

IAB (PulsePoint)

Women Leading Ad Tech — It's a Ratio Difference, Not a Glass Ceiling
http://www.iab.net/iablog/2011/12/women-leading-ad-tech---its-a-.html

December 13, 2011
eConsultancy (Web Analytics Association)
Solving puzzles and teaching pigs to sign: the human side of web analytics



http://econsultancy.com/us/blog/8399-solving-puzzles-and-teaching-pigs-to-sing-the-human-side-of-web-

analytics

December 12, 2011

MediaPost (PulsePoint)

Expansion Through Consolidation: An Oxymoron That Just Might Make Sense
http://www.mediapost.com/publications/article/163620/expansion-through-consolidation-an-oxymoron-that.html

December 12, 2011

Marketing Land (AudienceScience)

Retargeting Outperforms Online Marketing Averages on Cyber Monday
http://marketingland.com/retargeting-outperforms-online-marketing-averages-on-cyber-monday-1026

December 7, 2011

iMedia Connection (Magnetic)

All Marketers Are Geniuses: Keeping Up With the Searchers
http://blogs.imediaconnection.com/blog/2011/12/07/all-marketers-are-geniuses-keeping-up-with-the-searchers/

December 5, 2011
ClickZ (Web Analytics Association)
So Who Asked? What Governments Officially Say About Web Analytics

http://www.clickz.com/clickz/column/2129782/-governments-officially-web-
analytics?utm_source=feedburner&utm_ medium=feed&utm_campaign=Feed28ClickZ+-+Columns)

December 2, 2011

iMedia Connection (C3 Metrics)

3 Warnings of a Digital Marketing Apocalypse
http://www.imediaconnection.com/content/30593.asp

December 2, 2011

Trendcentral (AdColony)

First Fridays: Will Kassoy, CEO of AdColony
http://www.trendcentral.com/tech/first-fridays-will-kassoy-ceo-of-adcolony/

December 1, 2011

Hotel Marketing (Adara Media)

Strategies to stay ahead in online travel marketing
http://hotelmarketing.com/index.php/content/article/strategies to_stay ahead in_online_ travel marketing

November 30, 2011

WebProNews (GetResponse)

Should You Be Employing a “Free Trial” Button On Your Site?
http://www.webpronews.com/should-you-be-employing-a-free-trial-button-on-your-site-2011-11

November 30, 2011

TMCnet (GetResponse)

GetResponse Unveils Email Intelligence for Better Analytics
http://email-marketing-companies.tmcnet.com/topics/email-marketing-companies/articles/240014-getresponse-
unveils-email-intelligence-better-analytics.htm

November 29, 2011

Website Magazine (GetResponse)

Find the ROI of Email with GetResponse
http://www.websitemagazine.com/content/blogs/posts/archive/2011/11/29/the-roi-of-email.aspx

November 28, 2011
BizReport (GetResponse)



3 Email tips to push holiday campaign ROI1
http://www.bizreport.com/2011/11/3-email-tips-to-push-holiday-campaign-roi.html

November 28, 2011

Pocketgamer (AdColony)

PressOK's Ryan Morel on how its hyper-local ad network PlacePlay offers eCPM of up to $8
http://www.pocketgamer.biz/r/PG.Biz/PlacePlay/feature.asp?c=35595

November 28, 2011
DestinationCRM (GetResponse)
GetResponse Launches New Email Intelligence Suite

http://www.destinationcrm.com/Articles/CRM-News/Daily-News/GetResponse-Launches-New-Email-Intelligence-
Suite---79104.aspx

November 23, 2011

Adotas (Centro)

Holiday Cheer Forecasted For Online Retailers
http://www.adotas.com/2011/11/holiday-cheer-forecasted-for-online-retailers/

November 22, 2011

Business Insider (PulsePoint)

Being Grateful.
http://www.businessinsider.com/being-grateful-2011-11

November 21, 2011

iMedia Connection (AudienceScience)

Welcome to the NAI, Marc Groman: Celebrating the Conversations
http://blogs.imediaconnection.com/blog/2011/11/21/nai-marc-groman-celebrating-conversations/

November 18, 2011

Compliance Week (NAI)

Network Advertising Initiative Names New General Counsel
http://www.complianceweek.com/network-advertising-initiative-names-new-general-counsel/article/217087/

November 18, 2011
IAPP (NAI)
FTC Chief Privacy Officer To Become New Executive Director of NAI

https://www.privacyassociation.org/publications/2011 11 18 ftc chief privacy officer to become new_executiv
e_director of n

November 18, 2011

ClickZ (NAI)

FTC Privacy Chief Jumps to the NAI
http://www.clickz.com/clickz/news/2126345/ftc-privacy-chief-jumps-nai

November 18, 2011

Adotas (NAI)

Marc Groman To Be Exec At NAI
http://www.adotas.com/2011/11/marc-groman-to-be-exec-at-nai/

November 18, 2011

AdExchanger (NAI)

24/7 Adding RTB To Open AdStream; NAI Gets FTC Exec; ShareThis Serving Planners
http://www.adexchanger.com/ad-exchange-news/friday-11182011/

November 17, 2011
MediaPost (NAI)



Self-Regulatory Group Taps FTC Official For Executive Director
http://www.mediapost.com/publications/article/162611/self-requlatory-group-taps-ftc-official-for-execut.html

November 17, 2011

Digital Media Wire (NAI)

NAI Names FTC’s Marc Groman as Executive Director
http://www.dmwmedia.com/news/2011/11/17/nai-names-ftcs-marc-groman-as-executive-director

November 17, 2011

New York Times (NAI)

Online Advertising Group Hires New Chief
http://mediadecoder.blogs.nytimes.com/2011/11/17/online-advertising-group-hires-new-chief/

November 16, 2011
Auto Remarketing (HookLogic)
Engaging and Retaining Customers: Experts Cover Social Media, Mobile Usage and More

http://www.autoremarketing.com/technology/engaging-and-retaining-customers-experts-cover-social-media-
mobile-usage-and-more

November 15, 2011

MediaPost (Compass Labs)

People on the Move
http://www.mediapost.com/publications/article/162421/compass-labs-molly-glover-gallatin-and-ananth-nag.htmi

November 14, 2011

BizReport (PulsePoint)

Two video offerings to help brands better connect
http://www.bizreport.com/2011/11/two-video-offerings-to-help-brands-better-connect.html

November 14, 2011

iMedia Connection (Centro)

Converting Auto Sales: Data Creates Opportunity
http://blogs.imediaconnection.com/blog/2011/11/14/converting-auto-sales-data-creates-opportunities/

November 14, 2011

CMO.com (Magnetic)

Three Search-Enhancing Strategies
http://www.cmo.com/search/three-search-enhancing-strategies-2012

November 11, 2011

iMedia Connection (Compass Labs)

Media Motion: Pandora, Martin Williams and Jun Group
http://www.imediaconnection.com/content/30488.asp

November 10, 2011

AdExchanger (PulsePoint)

MediaMind Owner DG Gets New CEO; Razorfish Buying Exchanges; VivaKi Talks Scale
http://www.adexchanger.com/ad-exchange-news/thursday-11102011/

November 10, 2011

paidContent (Compass Labs)

Industry Moves: Safari Books Online; Compass Labs; Mesa; SocialVolt
http://paidcontent.org/article/419-industry-moves-safari-books-online-compass-labs-mesa-socialvolt/

November 10, 2011
ClickZ (Web Analytics Association)



Asking Better Questions
http://www.clickz.com/clickz/column/2123222/questions

November 9, 2011

ClickZ (PulsePoint)

When Big Data Doesn’t Provide Big Insights
http://www.clickz.com/clickz/column/2123266/doesnt-provide-insights

November 8, 2011

Silicon Valley Business Journal (Compass Labs)

People on the Move—Molly Glover Gallatin
http://www.bizjournals.com/sanjose/potmsearch/detail/submission/341231

November 8, 2011

M&M Global (AudienceScience)

AudienceScience steps up Euro expansion
http://www.mandmglobal.com/news/08-11-11/audiencescience-steps-up-euro-expansion.aspx

November 3, 2011

AdAge (AudienceScience)

It's Time for Online Advertising to Move Beyond Old-Fashioned 'Audience' Buying
http://adage.com/article/digitalnext/time-online-advertising-move-fashioned-audience-buying/230788/

November 2, 2011

Digiday (C3 Metrics)

Why Groupon Should Skip the IPO and Go Google
http://www.digiday.com/stories/why-groupon-should-skip-the-ipo-and-go-google/

November 1, 2011

Crain’s Chicago (Centro)

Silicon City: Next Phase in Centro’s growth—a software spinoff
http://www.chicagobusiness.com/article/20111101/BLOGS06/111109990/silicon-city-next-phase-in-centros-
growth-a-software-spinoff

November 1, 2011

Retail Online Integration (HookLogic)

Cover Story: 50 Best Tips of 2011
http://www.retailonlineintegration.com/article/50-best-tips-2011/1

November 1, 2011
Jaunted (C3 Metrics)
What's In Your Carry-On, Mark Hughes?

http://www.jaunted.com/story/2011/11/1/165330/308/travel/What%27s+in+Your+Carry-
on%2C+Mark+Hughes%3F

November 1, 2011

New York Observer (PulsePoint)

The Online World’s Brick-and-Mortar Man
http://www.observer.com/2011/11/the-online-worlds-brick-and-mortar-man/

October 31, 2011

iMedia Connection (AudienceScience)

Ad Technology Seconds That Emotion
http://blogs.imediaconnection.com/blog/2011/10/31/ad-technology-seconds-that-emotion/

October 28, 2011
AdAge (C3 Metrics)



Even on the Ground, A Good Elevator Pitch Can Lift a Clients Attention to What Counts
http://adage.com/article/small-agency-diary/elevator-pitch-approach-focuses-clients-counts/230698/

October 28, 2011

AdExchanger (AudienceScience)

If A Consumer Asked You, "Why Is Tracking Good?”, What Would You Say?
http://www.adexchanger.com/online-advertising/why-is-tracking-good/ #audiencescience

October 27, 2011

AutoRoll—Home Based Business (GetResponse)

Is GetResponse Really a Better Choice for Online Marketers?
http://homebasedbusiness.therefinedgeek.com.au/index.php/2011/10/is-getresponse-really-a-better-choice-for-

online-marketers/

October 27, 2011

New Atlantic Ventures (PulsePoint)
Portfolio: PulsePoint
http://navfund.com/portfolio/pulsepoint

October 27, 2011

AnnArbor.com (HookLogic)

Wall Street hedge fund takes control of Ann Arbor corner: What's next?
http://www.annarbor.com/business-review/kingsley-lane-foreclosure-ann-arbor-wall-street-hedge-fund/

October 27, 2011

Online Behavior (Web Analytics Association)

Interview with Bryan Eisenberg-Online Marketing Pioneer (video)
http://online-behavior.com/emetrics/bryan-eisenberg-interview

October 26, 2011

MediaPost (Adara)

Stealing Affluent Branding, Fair and Square
http://www.mediapost.com/publications/article/161089/stealing-affluent-branding-fair-and-square.html

October 26, 2011

Search Engine Land (Magnetic)

Tips for Checking Your Holiday Retargeting List Twice
http://searchengineland.com/tips-for-checking-your-holiday-retargeting-list-twice-98548

October 26, 2011

iMedia Connection (Magnetic)

All Marketers Are Geniuses: “"Smart Is In”
http://blogs.imediaconnection.com/blog/2011/10/26/all-marketers-are-geniuses-smart-is-in/

October 26, 2011

PoMo Blog (Centro)

The big, dumb audience
http://www.thepomoblog.com/index.php/the-big-dumb-audience/

October 24, 2011

Adotas (Magnetic)

Looking for the Open Spaces in the LUMAscape
http://www.adotas.com/2011/10/lumascape-consolidation-open-spaces-search-display-magnetic/

October 24, 2011
Adotas (Compass Labs)



Welcome Aboard: Green Is New CEO at Magnetic, Apfellbaum Chair at Media Ventures Group
http://www.adotas.com/2011/10/welcome-aboard-green-is-new-ceo-at-magnetic-apfelbaum-chair-at-media-

ventures-group/

October 24, 2011

ZAutos (HookLogic)

Dealerships Experiment with Innovative Marketing Strategies
http://zautos.com/dealerships-experiment-with-innovative-marketing-strategies/

October 22, 2011

OneClickOptin (GetResponse)

GetResponse—Your one-stop email marketing solution
http://www.oneclickoptin.net/list-building/getresponse-—your-one-stop-email-marketing-solution/

October 21, 2011

GrapevineStar Media (PulsePoint)

Grapevine Star Media Trend Alert—Key Trends in Digital Advertising
http://grapevinestar.com/media/blog/2011/10/21/grapevinestar-media-trend-alert-key-trends-in-digital-

advertising/

October 21, 2011

eMarketer (Centro)

Centro’s Chief Takes Aim at Ad Targeting
http://www.emarketer.com/Article.aspx?R=1008653

October 20, 2011

AdExchanger (Magnetic)

Federated Targets Long-Tail and WordPress; Magnetic Gets New CEO; TagMan Gets $5 Million
http://www.adexchanger.com/ad-exchange-news/thursday-10202011/

October 19, 2011

SD Times (Web Analytics Association)

Expedia exec: Developers need to understand analytics
http://www.sdtimes.com/link/36029

October 19, 2011

SmartData Collection (AudienceScience)

Predictive Analytics on Big Data—What Does the Future Hold?
http://smartdatacollective.com/brett-stupakevich/41877/predictive-analytics-big-data-what-does-future-hold

October 19, 2011

Search Engine Watch (Magnetic)

SEOs Strike Out as Google Encrypts Signed-in Search Data
http://searchenginewatch.com/article/2118494/SEQs-Strike-Out-as-Google-Encrypts-Signed-in-Search-Data

October 19, 2011

Conversion Mindset (GetResponse)

Should You Use GetResponse for Your Email Marketing?
http://www.conversionmindset.com/should-you-use-getresponse-for-your-e-mail-marketing/

October 19, 2011

MediaPost (Magnetic)

Magnetic Appoints James Green CEO
http://searchenginewatch.com/article/2118494/SEQs-Strike-Out-as-Google-Encrypts-Signed-in-Search-Data

October 18, 2011
EmailList.com (GetResponse)



GetResponse Review: Is It Really the World’s Easiest Email Marketing?
http://www.emaillist.com/getresponse-review/

October 18, 2011

ShelterBox (AudienceScience)

Tech media company, AudienceScience, finds creative way to support ShelterBox
http://shelterboxusa.org/news.php?id=851

October 18, 2011

AdWeek (PulsePoint)

Trends: Digital Advertising The six most transformative in online marketing
http://www.adweek.com/news/advertising-branding/trends-digital-advertising-135805

October 18, 2011

MediaPost (Compass Labs)

People on the Move
http://www.mediapost.com/publications/people-on-the-move/edition/2011/10/18/

October 17, 2011

1to1 (C3 Metrics)

4 Strategies That Make Price Irrelevant
http://www.1tolmedia.com/view.aspx?docid=33172

October 14, 2011

The Devil's Work Blog (Centro)

Down and Dirty Platform Guide
http://chrisohara.wordpress.com/tag/transis/

October 13, 2011

Business 2 Community (Web Analytics Association)

Web Analytics to Measure Your Content Marketing Process
http://www.business2community.com/content-marketing/web-analytics-to-measure-your-content-marketing-
progress-066474

October 13, 2011

Yahoo Advertising Blog (Centro)

Publisher News: Do Banner Ads Make You Blind?
http://www.yadvertisingblog.com/blog/2011/10/13/publisher-news-do-banner-ads-make-you-blind/

October 13, 2011

Exchange Wire (PulsePoint)

Ross Caveille Discusses The PulsePoint Proposition in Europe—And How It will Differentiate In An
Increasingly Competitive Marketplace

http://www.exchangewire.com/blog/2011/10/13/ross-caveille-discusses-the-pulsepoint-proposition-in-europe-
and-how-it-will-differentiate-in-an-increasingly-competitive-marketplace/

October 13, 2011

Marketing Vox (PreferenceCentral)

Two Advertisers Sign On for AOL's Window Shopper: A Closer Look at Ad Display’s Fight for ROI
Revenge
http://www.marketingvox.com/two-advertisers-sign-on-for-aols-window-shopper-a-closer-look-at-ad-displays-
fight-for-roi-relevance-049951/

October 12, 2011

Paid Content (Compass Labs)

Industry Moves: ESPN; Underdog; Vindico; Compass Labs; RLM Finsbury; Spin
http://paidcontent.org/article/419-industry-moves-espn-underdog-vindico-compass-labs-rim-finsbury-spin/




October 12, 2011

MLM Blog (GetResponse)

Is GetResponse Really a Better Choice For Online Marketers?
http://www.mlImtraining.co/email-marketing/is-getresponse-really-a-better-choice-for-online-marketers/

October 11, 2011

Clickz (Magnetic)

Inside Google’s Debate Over Search Retargeting
http://www.clickz.com/clickz/news/2116368/inside-googles-debate-search-retargeting

October 10, 2011

New York Times (Adara Media)

Accounts and People of Note in the Ad Industry
http://www.nytimes.com/2011/10/10/business/media/webdenda.html? r=3

October 6, 2011

MediaPost (AudienceScience)

DoubleVerify Releases Ad Verification Report
http://www.mediapost.com/publications/article/160088/

October 6, 2011

Adotas (Centro)

Bogus Banner Blindness Claims
http://www.adotas.com/2011/10/bogus-banner-blindness-claims/

October 4, 2011

1tol (Adara Media)

The Big Meetup: Customer Strategy and Media
http://www.1tolmedia.com/view.aspx?docid=33132

October 4, 2011

Adotas (GetResponse)

Quick Hits: Yahoo Revamps Video Hub, Shows off New Series
http://www.adotas.com/2011/10/quick-hits-yahoo-revamps-video-hub-shows-off-new-series/

October 5, 2011
AdExchanger (PulsePoint)

IAB UK Sees Digital Growth Led by Video, Display; Specific on MySpace; Nexage Getting Bids for
Mobile

http://www.adexchanger.com/ad-exchange-news/wednesday-10052011/

October 5, 2011

Auto Remarketing (HookLogic)

HookLogic Adds Former MileOne Exec to Team
http://www.autoremarketing.com/technology/hooklogic-adds-former-mileone-exec-team

October 3, 2011
Exchange Wire (AudienceScience)

Stuart Colman, MD Europe AudienceScience, Discusses the DMP Opportunity and What It Means for
Both Publishers and Advertisers

October 3, 2011

BizReport (AudienceScience)

DoubleVerify: 5% verified ads served near competitor’s ads
http://www.bizreport.com/2011/10/doubleverify-5-verified-ads-served-near-competitor-ads.html




October 3, 2011

iMedia Connection (Centro)

Secret to Success=Finding the Right Location and Audience
http://blogs.imediaconnection.com/blog/2011/10/03/secret-to-success-finding-the-right-location-and-audience/

October 2, 2011

Publishing Trends (Magnetic)

Geeking out at SMX East on SEO, PPC, PLAs and retargeting
http://www.publishingtrends.com/2011/10/geeking-out-at-smx-east-on-seo-ppc-plas-and-retargeting/

October 2, 2011

Southeast Michigan Startup (HookLogic)

Founders: Jonathan Opdyke
http://semichiganstartup.com/founders/jonathanopdykehooklogic.aspx

September 30, 2011

iMedia Connection (Centro)

Media Motion: Allen & Gerritsen, Rockfish and Tribal Fusion
http://www.imediaconnection.com/content/30134.asp

September 30, 2011

Visible Technology Blog (Web Analytics Association)

WAA Symposium Comes to Microsoft Campus on Monday
http://www.visibletechnologies.com/blog/2011/09/30/waa-symposium-comes-to-microsoft-campus-on-monday/

September 29, 2011

M&M Global (AudienceScience)

Tiscali and Scout24 adopt AudienceScience Gateway
http://www.mandmglobal.com/news/29-09-11/tiscali-and-scout24-adopt-audiencescience-gat.aspx

September 29, 2011

The CPX Interactive Blog (Questus)

Battle of the Brands 2012
http://www.cpxadnetworkblog.com/2011/09/29/battle-of-the-brands-2012/

September 28, 2011
MediaPost (C3 Metrics)
Three Things Changing Online Advertisings in Three Years

http://www.mediapost.com/events/?/showID/FutureofMedia.11.NYC/type/Content/itemID/2246/art_aid/159535/T
heFutureofMedia-THE%20BLOG.html

September 28, 2011

MediaPost (Adara Media)

Redefining Affluence
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=159234

September 27, 2011

Adotas (C3 Metrics)

Agencies + Attribution = Client Retention
http://www.adotas.com/2011/09/agencies-attribution-client-retention/

September 26, 2011

Digiday (PulsePoint)

Can M&A Solve Ad Tech Fragmentation?
http://www.digiday.com/stories/can-m-a-solve-ad-tech-fragmentation/




September 26, 2011

MarketingProfs (Web Analytics Association)

The 6 Most Important Online Marketing Metrics
http://www.mpdailyfix.com/the-six-most-important-online-marketing-metrics-ever/

September 23, 2011
Venture Wire DowJones (PulsePoint)
Datran Media, ContextWeb Merge To Form PulsePoint In Ad-Tech Deal

https://www.fis.dowjones.com/article.aspx?ProductIDFromApplication=32&aid=DJFVW00020110922e79n0012x&r
=Rss&s=DIFVW

September 23, 2011

Xconomy (PulsePoint)

ContextWeb Acquires Datran Media for Undisclosed Sum
http://www.xconomy.com/new-york/2011/09/22/contextweb-acquires-datran-media-for-undisclosed-sum/

September 23, 2011

Wall Street Journal (HookLogic)

The Daily Start-Up: ZocDoc Gets House Call From Goldman
http://blogs.wsj.com/venturecapital/2011/09/23/the-daily-start-up-zocdoc-gets-house-call-from-
goldman/?mod=google_news_blog

September 23, 2011

Adotas (PulsePoint)

CONTEXTWERB Joins Forces With Datran To From PulsePoint
http://www.adotas.com/2011/09/contextweb-joins-forces-with-datran-to-from-pulsepoint/

September 22, 2011

MediaPost (PulsePoint)

Datran Media And ContextWeb Assume Merger
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=159064

September 22, 2011

DMNews (PulsePoint)

Datran Media, ContextWeb combine to become PulsePoint
http://www.dmnews.com/datran-media-contextweb-combine-to-become-pulsepoint/article/212606/

September 20, 2011

MediaPost (Adara Media)

People on the Move
http://www.mediapost.com/publications/index.cfm?fa=articles.showedition&art type=23

September 19, 2011

iMedia Connection (Magnetic)

All Marketers Are Geniuses: “Cut the B.S.”
http://blogs.imediaconnection.com/blog/2011/09/19/amag-cut-the-b-s/

September 16, 2011

iMedia Connection (AudienceScience)

Media Motion: Yahoo, Spike TV, and AudienceScience
https://www.imediaconnection.com/content/29980.asp

September 15, 2011

CBS Detroit (HookLogic)

Software Firm Gets Funding
http://detroit.cbslocal.com/2011/09/15/software-firm-gets-funding/




September 13, 2011

MarketingVox (Magnetic)

A Marketer's Guide to Advances in Retargeting
http://www.marketingvox.com/a-marketers-guide-to-advances-in-retargeting-049822/

September 13, 2011

MediaPost (AudienceScience)

People on the Move

http://www.mediapost.com/publications/?fa=Articles.showEdition&art send date=2011-9-13&art type=23

September 9, 2011

AutoRemarketing Today (HookLogic)

HookLogic Lands First Multi-Million Dollar Institutional Investment
http://www.autoremarketing.com/technology/hooklogic-lands-first-multi-million-dollar-institutional-
investment&wt.mc_id=Email-
ART?utm_source=Listrak&utm_medium=Email&utm_term=http%3a%2f%2fwww.autoremarketing.com%?2ftechn
ology% 2fhooklogic-lands-first-multi-million-dollar-institutional-investment%26wt.mc_id%3dEmail-
ART&utm_campaign=Used+Industry+Prepares+for+Tens+of+Thousands+of+Flooded+Models

September 9. 2011
Venture Wire DowJones (HookLogic)
HookLogic Closes $9.5M Series A To Scale E-Commerce Media Co.

https://www.fis.dowjones.com/article.aspx?ProductIDFromApplication=32&aid=DJFVW00020110909e799000dx&r
=Rss&s=DIFVW

September 9, 2011

CNNMoney (HookLogic)

Venture Capital Deals
http://finance.fortune.cnn.com/2011/09/06/venture-capital-deals-16/

September 8, 2011

Xconomy (HookLogic)

HookLogic Raises $9.5M in Growth Capital, Will Nearly Double Staff
http://www.xconomy.com/new-york/2011/09/08/hooklogic-raises-9-5m-in-growth-capital-will-nearly-double-staff/

September 8, 2011

Detroit Free Press (HookLogic)

HookLogic to add 35 jobs in Ann Arbor
http://www.freep.com/apps/pbcs.dll/article?AID=2011109080449

September 7, 2011

paidContent (AudienceScience)

Industry Moves: Starz; NBCU; Zinio; Houghton Mifflin; TAN; AudienceScience
http://paidcontent.org/article/419-industry-moves-starz-zinio-houghton-mifflin-tan-audiencescience/

September 6, 2011

iMedia Connection (Questus)

Five key lessons from The Naked Company
http://blogs.imediaconnection.com/blog/2011/09/06/five-key-lessons-from-the-naked-company/

September 6, 2011

Clickz (Datran Media)

The Media Planner’s Guide to Email Planning
http://www.clickz.com/clickz/column/2106384/media-planners-guide-email-planning

September 6, 2011
AdExchanger (Magnetic)



Marketers Blaming Agencies; IBM Likes Social; Aligning Mobile Display At Google
http://www.adexchanger.com/ad-exchange-news/tuesday-09062011/

September 6, 2011

Business Insider (AudienceScience)

INSIDER: Yahoo Has "Work To Do" On Ad-Targeting, Might Acquire Help
http://www.businessinsider.com/insider-yahoo-has-work-to-do-on-ad-targeting-2011-9

September 2, 2011

Digiday (Magnetic)

Rethinking the Future of Search
http://www.digidaydaily.com/stories/rethinking-the-future-of-search/

September 2, 2011

MarketingVox (PreferenceCentral)

Users Choice Ad Formats Take on New Urgency as Ad-blockers Step Up
http://www.marketingvox.com/users-choice-ad-formats-take-on-new-urgency-as-ad-blockers-step-up-049788/

September 2, 2011

Search Engine Land (Magnetic)

Why Display Is Changing The Value Of Search
http://searchengineland.com/why-display-is-changing-the-value-of-search-91112

September 1, 2011

AdExchanger (Magnetic)

How Do Search Marketers Overcome The Creative Challenge In Graphical, Display Advertising?
http://www.adexchanger.com/creative/search-marketers-creative/

September 1, 2011

Interior New York (Jena Marchione)

Colorful Collaboration
http://www.interiornewyork.com/interior-new-york-magazine-septemberoctober-2011

August 31, 2011

Feed Front Magazine (Web Analytics Association)

Video of Bryan Eisenburg Keynote at Affiliate Summit East 2011
http://feedfront.com/archives/article004476

August 24, 2011

MediaPost (Magnetic)

Search Retargeting Trend Accelerates, mediaForge Unveils New Platform
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=157392

August 23, 2011

MediaPost (Adara Media)

Flexibility, Analytics And Efficiency
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=156306

August 23, 2011

Portada (AudienceScience)

Best Practices: First 5 California Behavioral /Contextual Targeting Campaign
http://www.portada-online.com/article.aspx?aid=8441

August 23, 2011
MediaPost (Questus)
People on the Move



http://www.mediapost.com/publications/?fa=Articles.showEdition&art_send date=2011-8-23&art_type=23

August 19, 2011

AdExchanger (AudienceScience)

Hello Marketers! HP May Head To Software Business Model; AudienceScience’s Hirsch Exits
http://www.adexchanger.com/ad-exchange-news/friday-08192011/

August 19, 2011

Magnetic (Adotas)

Four Customers, Seven Steps: Executing Site and Search Retargeting
http://www.adotas.com/2011/08/four-customers-seven-steps-executing-site-and-search-retargeting/

August 18, 2011

MediaPost (AudienceScience)

AudienceScience Jeff Hirsch Steps Down
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=156143

August 18, 2011

ClickZ (AudienceScience)

AudienceScience President Jeff Hirsch to Leave Company
http://www.clickz.com/clickz/news/2102883/audiencescience-president-jeff-hirsch-leave-company

August 16, 2011

1to1l Media (C3 Metrics)

Guest Blogger Eric Krell: What Is Attribution Modeling?
http://www.1tolmedia.com/weblog/2011/08/guest_blogger eric_krell what.html

August 16, 2011

MediaPost (AudienceScience)

AudienceScience Wins Havas' DMP Review
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=155941

August 15, 2011

AdExchanger (AudienceScience)

Buddy Media Gets $54 Million For Social Ads; On Ad Networks And ATDs; Australia 2011 Display
Grows 12%
http://www.adexchanger.com/ad-exchange-news/buddy-media-gets-54-million-for-social-ads-hirsch-on-ad-
networks-and-atds-australia-display-grows-12-in-2011/

August 14, 2011

AdExchanger (Datran Media)

Mergers and Acquisitions: Ad Tech Predictions For Fall
http://www.adexchanger.com/online-advertising/ma-ad-tech-predictions-for-fall-2011/

August 12, 2011

iMedia Connection (AudienceScience)

The Future of Ad Networks: A Truth in Advertising
http://blogs.imediaconnection.com/blog/2011/08/12/the-future-of-ad-networks/

August 11, 2011

AdAge (AudienceScience)

Why Amazon Is About to Become a Force in Online Advertising
http://adage.com/article/digitalnext/amazon-a-force-online-advertising/229205/

August 11, 2011
VIP Desk Blog (Adara Media)
Article of Interest: Customer Loyalty: Beyond Earning Miles



http://blog.vipdesk.com/2011/08/11/article-of-interest-customer-loyalty-beyond-earning-miles/

August 11, 2011
New Media Age (AudienceScience)
Havas UK introduces third-party behavioural targeting to bolster real-time display trading

http://www.nma.co.uk/havas-uk-introduces-third-party-behavioural-targeting-to-bolster-real-time-display-
trading/3029213.article

August 9, 2011

MediaPost (PerformLine)

PerformLine hired Greg Nicholson as senior director of business development
http://www.mediapost.com/publications/?fa=Articles.showEdition&art send date=2011-8-9&art type=23

August 8, 2011

1to1l Media (C3 Metrics)

Give Credit Where Credit is Due
http://www.1tol media.com/view.aspx?docid=33046

August 5, 2011

M&M Global (AudienceScience)

Unidad Editorial adopts AudienceScience platform
http://www.mandmglobal.com/news/05-08-11/unidad-editorial-adopts-audiencescience-platf.aspx

August 4, 2011

AdExchanger (Adara Media)

ValueClick Buys Dotomi: Industry Reaction
http://www.adexchanger.com/online-advertising/valueclick-buys-dotomi-industry-reaction/

August 3, 2011
Travel Daily News (Adara Media)
Adara Media partners with top travel and hospitality brands

http://www.traveldailynews.com/pages/show_page/44636-Adara-Media-partners-with-top-travel-and-hospitality-
brands

August 3, 2011

BizReport (AudienceScience)

Travel consumers looking for specific information
http://www.bizreport.com/2011/08/travel-consumers-looking-for-specific-information.html

August 2, 2011
Webstie Magazine (PerformLine)
Marketing Compliance in the Education Lead Space

http://www.websitemagazine.com/content/blogs/posts/archive/2011/08/02/marketing-compliance-in-the-
education-lead-space.aspx

August 1, 2011

Email Experience Council (Datran Media)

Congrats to Our New Leaders!
http://blog.emailexperience.org/blog/contributors-to-the-eec-blog/congrats-to-our-new-leaders

July 28, 2011

AdAge (Questus)

You Can't Have Jennifer Aniston, but You Can Have Good Content
http://adage.com/article/small-agency-diary/jennifer-aniston-good-content/228937/

July 27, 2011
All Business (Web Analytics Association)



How to Protect Your Clients' Personal Information on the Web
http://www.allbusiness.com/protect-clients-personal-info/15845037-1.html#ixzz1WjBpcblD

July 27, 2011

MediaPost (AudienceScience)

How AudienceScience Gains Speed
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=154776

July 27, 2011

Adotas (Centro)

Answers Served: TRAFFIQ Talks Private Marketplaces And Other Platform Enhancements
http://www.adotas.com/2011/07/answers-served-traffig-talks-private-marketplaces-and-other-platform-

enhancements/

July 27, 2011

AdAge (AudienceScience)

Is the 'Culture’ in Multicultural Still Relevant?
http://adage.com/article/the-big-tent/culture-multicultural-relevant/228938/

July 27, 2011

MediaPost (Adara Media)

The Power Of The Index
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=154682

July 26, 2011

Digiday (Jellyfish)

Will Social Save Bing?
http://www.digidaydaily.com/stories/will-social-save-bing/

July 26, 2011

MediaPost (Magnetic)

Display Industry Execs Call For Education On Data Use
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=154752

July 25, 2011

Search Engine Watch (Magnetic)

Summer Travel Search: Are We There Yet?
http://searchenginewatch.com/article/2096365/Summer-Travel-Search-Are-We-There-Yet

July 22, 2011
iMedia Connection (HookLogic)
Media Motion: B-Reel, HookLogic, and TBA Global

http://www.imediaconnection.com/content/29563.asp?utm_source=feedburner&utm_medium=feed&utm_campai
gn=Feed%3A+ImediaConnectionAll+%?28iMedia+Connection%3A+All+Stories%29

July 21, 2011

Built in Chicago (Centro)

Built in Chicago Weekly Update: Spotlight on Centro, TechWeek Kicks Off Today, Exits and More
http://www.builtinchicago.org/profiles/blogs/built-in-chicago-weekly-upda-1

July 21, 2011

Adotas (AudienceScience)

Quick Hits: $800 Million More In Twitter Funding? Wow...
http://www.adotas.com/2011/07/quick-hits-800-million-more-in-twitter-funding-wow/

July 21, 2011
Search Engine Land (Magnetic)



How Attribution Management Enhances Search Retargeting
http://searchengineland.com/how-attribution-management-enhances-search-retargeting-86595

July 19, 2011

MediaPost (Magnetic)

Magnetic Adds Site Retargeting To Search For Display Ads
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=154369

July 19, 2011

M&M Global (AudienceScience)

Travel Ad Network forms global partnership with AudienceScience
http://www.mandmglobal.com/globeshift/19-07-11/travel-ad-network-forms-global-partnership-wi.aspx

July 19, 2011

IAB Smartbrief (Magnetic)

Magnetic Force allows for more refined ad targeting
http://alqguemie.smartbrief.com/alquemie/servlet/encodeServlet?issueid=55E2EBDB-FF42-4F02-9ECF-
C8F8EA3034FC&amp;lmcid=archives

July 14, 2011

BizReport (C3 Metrics)

Report: One-third shopper's sessions end in branded search
http://www.bizreport.com/2011/07/report-one-third-shoppers-sessions-end-in-branded-search.html#

July 14, 2011

iMedia Connection (Magnetic)

Why SEO predictions are a necessary evil
http://www.imediaconnection.com/content/29483.asp

July 11, 2011
TechWeek (Centro)
Introducing the 100 most innovative names in Chicago technology

http://techweek.com/conference/techweek-
100/?utm_campaign=social_media&utm_medium=is_awesome&utm_source=socialkaty

July 8, 2011

MediaPost (Centro)

TRAFFIQ Tools Ease Media-Buying Complexities
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=153819

July 7, 2011

iMediaConnection (AudienceScience)

We Stand Among Giants
http://blogs.imediaconnection.com/blog/2011/07/07/we-stand-among-giants/

July 6, 2011

Adotas (C3 Metrics)

No Country For Last-Click Attribution
http://www.adotas.com/2011/07/no-country-for-last-click-attribution/

July 6, 2011

Adotas (Magnetic)

Collective Acquires Tumri and Its Dynamic Creative
http://www.adotas.com/2011/07/collective-acquires-tumri-and-its-dynamic-creative/

July 2, 2011
BixTech (Zenergo)



Zenergo: A New Social Network Based on Activities
http://blixtech.com/stories/0Alxp631HZdw

June 30, 2011

AdAge (Questus)

What You Can Learn From the Government's Wasted Research Investment
http://adage.com/article/small-agency-diary/lessons-government-s-wasted-research-investment/228518/

June 29, 2011

paidContent (AudienceScience)

Quantcast Hires Google Display’s Duggal To Expand ‘Lookalike Targeting’
http://paidcontent.org/article/419-quantcast-hires-google-displays-duggal-to-expand-lookalike-targeting-/

June 27, 2011
AdExchanger (AudienceScience)

TubeMogul Video DSP Adds Ad Verification; Brands Looking To Platforms In Cannes; The Google
DMP

http://www.adexchanger.com/ad-exchange-news/monday-06272011/

June 24, 2011

AdExchanger (Magnetic)

WSJ: Google Anti-Trust Probe Nears; Give Me Brand Metrics; comScore, Nielsen And The Online GRP
http://www.adexchanger.com/ad-exchange-news/friday-06242011/

June 24, 2011

MediaPost (AudienceScience)

Online Video: Segmenting The Current Media Darling
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=153092

June 22, 2011

iMedia Connection (Magnetic)

Marketers are Geniuses: An Introduction
http://blogs.imediaconnection.com/blog/2011/06/22/marketers-are-geniuses-an-introduction/

June 22, 2011

MediaPost (Adara Media)

Don't Get Lazy With Affluents
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=152565

June 22, 2011
Adweek (Centro)

Digital Losing Out on Campaign Ad Billions Politicians love the Web for outreach, but television’s far
ahead in the race for their ad dollars

http://www.adweek.com/news/advertising-branding/digital-losing-out-campaign-ad-billions-132676

June 21, 2011

London Evening Standard (AudienceScience)

Data makes the world go round for marketers
http://www.thisislondon.co.uk/markets/article-23962289-data-makes-the-world-go-round-for-marketers.do

June 21, 2011

WebProNews (Zenergo)

Is There Room for Another Social Network? Zenergo Thinks So.
http://www.webpronews.com/is-there-room-for-another-social-network-zenergo-thinks-so0-2011-06

June 20, 2011
iMedia Connection (Web Analytics Association)



5 Reasons to Join the Web Analytics Association
http://blogs.imediaconnection.com/blog/2011/06/20/5-reasons-to-join-the-web-analytics-association/

June 20, 2011

Auto Remarketing (HookLogic)

AutoUSA & HookLogic Partner for Incentive Program to Boost Showroom Traffic
http://www.autoremarketing.com/content/technology/autousa-hooklogic-partner-incentive-program-boost-
showroom-traffic

June 17, 2011

BizReport (AudienceScience)

Online ad spending up, venture capitalists look for next big thing
http://www.bizreport.com/2011/06/online-ad-spending-up-venture-capitalists-look-for-next-big.html

June 16, 2011
AdTech (Zenergo)
Start-Up Watch COD: Zenergo — the soc net for real life experiences

http://ad-tech.blogs.imediaconnection.com/2011/06/16/start-up-watch-cod-zenergo-%E2%80%93-the-soc-net-
for-real-life-experiences/

June 15, 2011

Digiday (C3 Metrics)

Solving the Web’s Attribution Puzzle
http://www.digidaydaily.com/stories/solving-the-web-s-attribution-puzzle/

June 15, 2011
BtoB (C3 Metrics)
Study: Display ads drive online sales

http://www.btobonline.com/article/20110615/ADVERTISING13/306159996/study-display-ads-drive-online-
sales?utm_source=dailynewsletter&utm_medium=email&utm content=editorial&utm campaign=dailyclickthroug
hs

June 15, 2011

Portada (AudienceScience)

Analysis: Does it make sense to invest in Ventures Targeting Global Latin Audiences?
http://www.portada-online.com/article.aspx?aid=8130

June 15, 2011

TechCrunch (Zenergo)

Find A Hobby (And Some Friends) On UrbanOrca
http://techcrunch.com/2011/06/15/find-a-hobby-and-some-friends-on-urbanorca/

June 15, 2011

BizReport (C3 Metrics)

Study: Display ads responsible for 44% of Q1 transactions
http://www.bizreport.com/2011/06/study-display-ads-responsible-for-44-of-q1-transactions.html

June 14, 2011

MediaPost (HookLogic)

People on the Move

http://www.mediapost.com/publications/?fa=Articles.showEdition&art send date=2011-6-14&art type=23

June 10, 2011

Adotas (HookLogic)

Quick Hits: Buddy Media Taps Morgan As CFO
http://www.adotas.com/2011/06/quick-hits-buddy-media-taps-morgan-as-cfo/




June 8, 2011

Small Business News (Magnetic)

Next PostPrevious PostSmall Business News: Search Engine Marketing
http://smallbiztrends.com/2011/06/small-business-news-search-engine-marketing.html

June 8, 2011

Customer Think (C3 Metrics)

Coremetrics Offers a Foggy View of Lifecycle Analysis
http://www.customerthink.com/blog/coremetrics offers a foggy view of lifecycle analysis

June 7, 2011

Portada (AudienceScience)

Breaking News: Batanga Acquires I-Network and AdFunky
http://www.portada-online.com/article.aspx?aid=8093

June 2, 2011

Auto Remarketing Staff (HookLogic)

Former MileOne Exec Named Auto President at HookLogic
http://www.autoremarketing.com/content/technology/former-mileone-exec-named-auto-president-hooklogic

June 1, 2011

paidContent.org (HookLogic)

Industry Moves: HookLogic; Brainshark; Collective; Amobee; Digitas Health
http://paidcontent.org/article/419-industry-moves-hooklogic-brainshark-collective-amobee-digitas-health/

May 30, 2011
AdOps Online (AudienceScience)
AudienceScience Partners with DoubleVerify to Ensure Brand-Safe, Privacy Compliant Ads

http://www.adoperationsonline.com/2011/05/30/audiencescience-partners-with-doubleverify-to-ensure-brand-
safe-privacy-compliant-ads/

May 30, 2011

DAC Group Blog (Magnetic)

Is Search Engine Marketing Advertising?

http://www.dacgroup.com/ blog/Blog/post/Is Search Engine Marketing Advertising/

May 26, 2011
Dealer Magazine (HookLogic)

HookLogic Increases Lead-To-Show Rates And Vehicle Sales For Suburban Collection With Targeted
Incentive Program

http://www.dealer-magazine.com/index.php?id=79&tx_ttnews%5Btt news%5D=9073&cHash=c98b57bf96

May 25, 2011

Business Insider (AudienceScience)

Who Is Microsoft, Oracle, And HP Most Likely To Buy Next? (MSFT, ORCL, IBM, HPQ, CSCO)
http://www.businessinsider.com/handicapping-the-next-big-tech-acquisitions-2011-5

May 24, 2011

Digiday (Zenergo)

Zenergo Hopes to Make Social Media A Data-Driven Affair
http://www.digidaydaily.com/stories/zenergo-hopes-to-make-social-media-a-data-driven-affair/

May 24, 2011

AdAge (Magnetic)

Stop Pretending That Search Engine Marketing Is Advertising
http://adage.com/article/digitalnext/stop-pretending-search-engine-marketing-
advertising/227739/?utm_source=feedburner&utm medium=twitter&utm campaign=Feed%3A+AdvertisingAge




%?2FLatestNews+%28Advertising+Age+-+Latest+News%29

May 20, 2011
eM+C (Datran)
Datran Media Reports Significant ROI Utilizing StormPost's Testing Solution

http://www.emarketingandcommerce.com/aggregatedcontent/demand-media-reports-significant-roi-utilizing-
stormposts-testing-solution?e=djames%40napco.com#utm_source=all-about-
email&utm medium=enewsletter headline&utm_campaign=2011-05-20

May 19, 2011
Microsoft Advertising (Magnetic)
SMX London May 2011 —Remarketing For Fun And Profit

http://community.microsoftadvertising.com/blogs/advertiser/archive/2011/05/19/smx-london-may-2011-
remarketing- for-fun-and-profit.aspx

May 19, 2011

BizReport (Datran)

New split-testing options available from StormPost
http://www.bizreport.com/2011/05/new-split-testing-options-available-from-stormpost.html

May 19, 2011

iMedia Connection (Compass Labs)

Start-Up Watch COD: Compass Labs uses real-time social comments to pinpoint user interests and
deliver targeted ads
http://ad-tech.blogs.imediaconnection.com/2011/05/19/compass-labs-uses-real-time-social-comments-to-
pinpoint-user-interests-and-deliver-targeted-ads/

May 17, 2011
iMedia Connection (Magnetic)
Start-Up Watch COD: Magnetic delivers search retargeting to millions and millions

http://ad-tech.blogs.imediaconnection.com/2011/05/17/start-up-watch-cod-magnetic-delivers-search-retargeting-
to-millions-and-millions/

May 16, 2011

eMarketer (AudienceScience)

Effective Audience Targeting Leads to Bigger Display Budgets
http://www.emarketer.com/Article.aspx?R=1008388

May 15, 2011

Forbes (PreferenceCentral)

If the Price is Right, Consumers Don’t Mind Online Ads After All
http://blogs.forbes.com/erikamorphy/2011/05/15/if-the-price-is-right-consumers-dont-mind-online-ads-after-all/

May 13, 2011

MediaPost (C3 Metrics)

Putting Insights Into Action: Operationalizing Attribution
http://www.mediapost.com/?fa=Articles.showArticle&art aid=150503

May 13, 2011
iMedia Connection (Adara Media)
Media Motion: Jumptap, Vizu Corporation, and Horizon Media

http://www.imediaconnection.com/content/29051.asp?utm_source=feedburner&utm_medium=feed&utm campai
gn=Feed%3A+ImediaConnectionAll+%28iMedia+Connection%3A+All+Stories%29

May 12, 2011
BtoB Magazine (AudienceScience)
Publishers leveraging audience targeting anticipate 86% jump in online display ad revenue



http://www.btobonline.com/apps/pbcs.dll/article?AID=/20110512/MEDIABUSINESS05/305129997

May 12, 2011

ClickZ (Centro)

Worst Weatherman Best Practices
http://www.clickz.com/clickz/column/2069786/worst-weatherman-practices

May 12, 2011

BtoB Magazine (AudienceScience)

Publishers leveraging audience targeting anticipate 86% jump in online display ad revenue
http://www.btobonline.com/apps/pbcs.dll/article?AID=/20110512/MEDIABUSINESS05/305129997

May 11, 2011

AdExchanger (AudienceScience)

Pullen Takes Over As CEO, Hirsch Becomes President At AudienceScience
http://www.adexchanger.com/ad-exchange-news/pullen-takes-over-as-ceo-hirsch-becomes-president-at-

audiencescience/

May 9, 2011
New York Egoist (Compass Labs)
The Egotist Listens: Sumant Yerramilly on How Compass Labs Is Changing Marketing

http://www.thenyegotist.com/news/local/2011/may/9/egotist-listens-sumant-yerramilly-how-compass-labs-
changing-marketing

May 9, 2011

AdAge (Questus)

Why Old Spice Ad May Be the Ad Your Ads Shouldn't Be Like
http://adage.com/article/guest-columnists/spice-ad-ad-ads/227406/

May 6, 2011

GeekWire (AudienceScience)

Meet Rob Ward: A Silicon Valley venture capitalist who loves what’s going on in Seattle
http://www.geekwire.com/2011/meet-rob-ward-silicon-valley-venture-capitalist-loves-seattle

May 6, 2011

TechCrunch (Zenergo)

Organizing Offline: Zenergo Launches Social Network For Real World Activities
http://techcrunch.com/2011/05/06/organizing-offline-zenergo-launches-social-network-for-real-world-activities/

May 6, 2011

Digiday (Centro)

10 Notable Quotes from DIGIDAY: TARGET
http://www.digidaydaily.com/stories/10-notable-quotes-from-digiday-target/

May 6, 2011

San Jose Business Journal (Zenergo)

Social Network Zenergo Launches
http://www.bizjournals.com/sanjose/news/2011/05/06/social-network-zenergo-launches.html

May 5, 2011

The Street (C3 Metrics )

Thor Beats X-Men in Movie Marketing Smackdown
http://www.thestreet.com/story/11106393/1/thor-beats-x-men-in-movie-smackdown.html

May 5, 2011
San Francisco Business Journals (Datran)
Allvoices bought by Datran



http://www.bizjournals.com/sanfrancisco/news/2011/05/05/allvoices-bought-by-datran.html

May 5, 2011

Digiday (AudienceScience)

Audience Targeting Drives Spending Uptick
http://www.digidaydaily.com/stories/audience-targeting-drives-spending-uptick/

May 5, 2011

Marketing Sherpa (HookLogic)

Consumer Marketing: Turning online traffic into offline action leads to 50% conversion to sale
http://www.marketingsherpa.com/article.php?ident=31907#

May 4, 2011

TechCrunch (Datran)

Datran Media Acquires Citizen Journalism Platform Allvoices
http://techcrunch.com/2011/05/04/datran-media-acquires-citizen-journalism-platform-allvoices/

May 4, 2011

Clickz (Magnetic)

Search Retargeting - Where Search and Media Meet
http://www.clickz.com/clickz/column/2046773/search-retargeting-search-media-meet

May 4, 2011

paidContent.org (Datran)

Citizen Journalism Site Allvoices Sold To Digital Marketer Datran
http://paidcontent.org/article/419-citizen-journalism-site-allvoices-sold-to-digital-marketer-datran/

May 4, 2011

Built in Chicago (Centro)

E&Y Names Entrepreneur of The Year Midwest Finalists Posted
http://www.builtinchicago.org/profiles/blogs/eampy-names-entrepreneur-of

May 3, 2011

AdExchanger (C3 Metrics)

With Originators, Assists, and Converters, C3 Metrics Targeting Attribution Says CEO Hughes
http://www.adexchanger.com/platforms/c3-metrics/

May 2, 2011

MediaPost (Magnetic)

Google To Unveil Re-Marketing Tools, Improve Personalization
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=149599

April 28, 2011

Business Insider (Centro)

When Check-Ins Don't Make Your Ad Client's Shortlist
http://www.businessinsider.com/when-check-ins-dont-make-your-ad-clients-shortlist-2011-4

April 28, 2011

WebProNews (Magnetic)

Is Search Advertising the Worst Form of Advertising?
http://www.webpronews.com/search-advertising-2011-04

April 27, 2011

Mashable (AudienceScience)

4 Ways Behavioral Targeting Is Changing the Web
http://mashable.com/2011/04/26/behavioral-targeting/




April 26, 2011

AdAge (Magnetic)

Why Search Is the Worst Form of Advertising (but the Best form of Targeting)
http://adage.com/article/digitalnext/search-worst-form-advertising/227210/

April 26, 2011

MediaPost (C3 Metrics)

Magnetic, C3 Metrics Help Marketers Refine Ad Targeting, Search
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=149375

April 25, 2011

MarketingVox (PreferenceCentral)

Maybe Consumers Don't Care About Do Not Track After All
http://www.marketingvox.com/maybe-consumers-dont-care-about-do-not-track-after-all-049140/

April 25, 2011
Crain’s Chicago (Centro)
2011 Best Places to Work Party

http://www.chicagobusiness.com/apps/pbcs.dll/gallery?Avis=CG&Dato=20110422&Kategori=MULTIMEDIA0202&
Lopenr=422009999&Ref=PH

April 22, 2011

ClickZ (Questus)

Suzuki Extends Digital-Only Effort to Drive Leads to Dealerships
http://www.clickz.com/clickz/news/2045697/suzuki-extends-digital-effort-drive-leads-dealerships

April 21, 2011

Digiday (C3 Metrics)

Explainer: Multichannel Attribution
http://www.digidaydaily.com/stories/explainer-multichannel-attribution/

April 21, 2011

MediaPost (AudienceScience)

Lifecycle Management Becoming Ad Industry Focus
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=149011#comments

April 21, 2011

WebProNews (PreferenceCentral)

Epsilon and Other Data Breaches Prompt OTA Action
http://www.webpronews.com/epsilon-email-breach-ota-2011-04

April 20, 2011

FeedFront Magazine (Unsubcentral)

Audience Management Strategies for Higher Performing Campaigns
http://www.scribd.com/doc/52425616/FeedFront-Magazine-Issue-14

April 19, 2011

Portada Magazine (AudienceScience)

Portada Quick Hits Capturing a Global Audience Online
http://www.portada-online.com/article.aspx?aid=7889

April 18, 2011

AdExchanger (Datran Media)

If You're A Publisher Today, What Are Your Data And Ad Exchange Strategies?
http://www.adexchanger.com/one-question/if-youre-a-publisher-today/




April 18, 2011

GigaOm (AudienceScience)

Privacy Legislation’s Potential Impact on Online Media
http://gigaom.com/2011/04/18/privacy-legislations-potential-impact-on-online-media-2/

April 18, 2011

New York Times (Inadco)

Accounts and People of Note in the Ad Industry
http://www.nytimes.com/2011/04/18/business/media/18adnewsletter3.html? r=1&nl=business&emc=atb1

April 18, 2011

iMedia Connection (AudienceScience)

The State of Data Management
http://blogs.imediaconnection.com/blog/2011/04/18/the-state-of-data-management/

April 15, 2011

Internet Retailer (Inadco)

Web Advertising Firm Inadco Appoints a Chief Operating Officer
http://www.internetretailer.com/2011/04/15/web-advertising-firm-inadco-hires-chief-operating-officer

April 15, 2011

iMedia Connection (Inadco)

Media Motion: Bazaarvoice, eMarketer, and R/GA
http://www.imediaconnection.com/content/28861.asp

April 15, 2011

AdAge (Questus)

Three Recommendations for Shifting Advertising to the Next Generation
http://adage.com/article/small-agency-diary/recommendations-generation-advertising/227012/

April 15, 2011

AdAge (Inadco)

People on the Move: Aegis Media Names Donna Wiederkehr CMO
http://adage.com/article/people-players/people-move-aegis-media-names-donna-wiederkehr-cmo/226943/

April 14, 2011

TechCrunch (Inadco)

(Founder Stories) Mike Walrath: “It's A Pipe Dream” Brands “Will Move TV Budgets Online”
http://techcrunch.com/2011/04/14/founder-stories-walrath-pipe-dream/

April 14, 2011

Engage Magazine (Web Analytics Association)

Speak to the Individual - Not to the Masses
http://www.episerver.com/sv/Bli-inspirerad/Engage-Magazine-No-3/Speak-to-the-Individuial/

April 12, 2011
AdExchanger (Inadco)

Inadco Offering Cost Per Lead Advertising Platform For Display; CEO Walker And COO Zinman
Discuss

http://www.adexchanger.com/platforms/inadco/

April 12, 2011

Digiday (AudienceScience)

Explainer: The AMP
http://www.digidaydaily.com/stories/explainer-the-amp/




April 12, 2011

TechCrunch (Inadco)

Inadco Emerges From Stealth As The ‘AdSense For Leads’
http://techcrunch.com/2011/04/12/inadco-emerges-from-stealth-as-the-adsense-for-leads/

April 11, 2011

BizReport (Datran Media)

Datran Media releases audience maps
http://www.bizreport.com/2011/04/datran-media-releases-audience-maps.html

April 8, 2011

ClickZ (Web Analytics Association)

A Tale of Two Publishers
http://www.clickz.com/clickz/column/2041355/tale-publishers

April 7, 2011
AdExchanger (Adara Media)
Adara Media Leveraging Data Of Loyalty Programs To Reach The Right Audience Says CEO Han

http://www.adexchanger.com/online-advertising/adara-media-leveraging-data-of-loyalty-programs-to-reach-the-
right-audience-says-ceo-han/

April 7, 2011
New Media Age (AudienceScience)
Cover story: Ad industry moves forward on self-regulation of targeting

http://www.nma.co.uk/news/cover-story-ad-industry-moves-forward-on-self-regulation-of-
targeting/3025172.article

April 6, 2011

iMedia Connection (Questus)

8 ground-breaking websites
http://www.imediaconnection.com/content/28810.asp

April 6, 2011

BizReport (Magnetic)

Magnetic: Online ad industry needs more transparency
http://www.bizreport.com/2011/04/magnetic-online-ad-industry-needs-more-transparency.html

April 5, 2011

AdExchanger (Magnetic)

Magnetic Continues To Focus On Search Retargeting Data, Adds Media Says CEO Shatkin-Margolis
http://www.adexchanger.com/data-exchanges/magnetic-margolis/

April 4, 2011

AdAge (AudienceScience)

Move Over RTBs, the Hot Term of 2011 Is the AMP
http://adage.com/article/special-report-audience-buying-guide/ad-age-highly-unofficial-glossary-online-ad-

space/149651

April 4, 2011

AdAge (Datran)

Ad Targeting Gets Social
http://adage.com/article/special-report-audience-buying-quide/ad-targeting-social/ 149649/

April 4, 2011
BIA Kelsey (Centro)
Time Inc.’s MNI: 50% of Revenues From Digital



http://blog.kelseygroup.com/index.php/2011/04/04/time-warners-mni-half-our-localized-revenues-now-digital/

April 1, 2011
SC Magazine (Buysight)
Debate: Congress should pass a law that prohibits the tracking of a consumer's online behavior

http://www.scmagazineus.com/debate-congress-should-pass-a-law-that-prohibits-the-tracking-of-a-consumers-
online-behavior/article/ 198489/

March 31, 2011

AdExchanger (AudienceScience)

DMP: The Democratic Media Platform
http://www.adexchanger.com/the-debate/dmp-the-democratic-media-platform/

March 31, 2011

eConsultancy (eMetrics)

Total customer marketing data visualization
http://econsultancy.com/us/blog/7354-total-customer-marketing-data-visualization

March 30, 2011

iMedia Connection (AudienceScience)

Pick and Roll with the Privacy Punches
http://blogs.imediaconnection.com/blog/2011/03/30/pick-and-roll-with-the-privacy-punches/

March 30, 2011

Search Engine Land (Web Analytics Association)

Four Web Analytics Gurus On Key Trends In 2011
http://searchengineland.com/four-web-analytics-gurus-on-key-trends-in-2011-70790

March 29, 2011

Adotas (Magnetic)

Welcome Aboard: Resonate Gets Sharpe For VP Of Marketing
http://www.adotas.com/2011/03/welcome-aboard-resonate-gets-sharpe-for-vp-of-marketing/

March 28, 2011

paidContent.org (AudienceScience)

Industry Moves: AppNexus, Jumptap; Financial Times, Future US
http://paidcontent.org/article/419-industry-moves-appnexus-financial-times-future-us/

March 28, 2011

AdExchanger (Magnetic)

Plaintiff Drops Claim Against interclick; AdMeld Starts Consulting Biz; Publicis Sees Rosy Future Led
By Digital

http://www.adexchanger.com/ad-exchange-news/monday-03282011/

March 24, 2011

Business Insider (Compass Labs)

Local + Social: The Future of Promotion
http://www.businessinsider.com/local--social-the-future-of-promotion-2011-3

March 24, 2011

MediaPost (Magnetic)

Looking At Web Site Content Through Search Engine Eyes
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=147341

March 23, 2011
aimClear Blog (AudienceScience)
Tips For Targeting Latinos Online: New @ #SESNY



http://www.aimclearblog.com/2011/03/23/tips-for-targeting-hispanic-users-new-sesny/

March 22, 2011

Digiday (Compass Labs)

Explainer: Retargeting
http://www.digidaydaily.com/stories/explainer-retargeting/

March 21, 2011

TechCrunch (AudienceScience)

The Council For Accountable Advertising Hopes To Make Ad Technology Less Confusing
http://techcrunch.com/2011/03/21/council-accountable-advertising/

March 21, 2011

MarketingVox (AudienceScience)

Some Companies Are Looking Forward To Do Not Track. Just Not So Many Versions of It
http://www.marketingvox.com/some-companies-are-looking-forward-to-do-not-track-just-not-so-many-versions-

of-it-048925/

March 20, 2011

San Francisco Chronicle (AudienceScience)

Do not track tools push firms to crossroad
http://www.sfgate.com/cgi-bin/article.cqgi?f=/c/a/2011/03/19/BU4U1IDQ6N.DTL

March 18, 2011

MediaPost (Magnetic)

Search + Display + Attribution Modeling = Transparency
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=146958

March 17, 2011

New Media Age (AudienceScience)

MOVE OF THE WEEK: STUART COLMAN, AUDIENCESCIENCE
http://www.nma.co.uk/news/people-moves/moves-170311/3024485.article

March 17, 2011

ClickZ (eMetrics)

Event Horizon: Getting Elemental
http://www.clickz.com/clickz/column/2033991/event-horizon-getting-elemental

March 16, 2011

Wall Street Journal (AudienceScience)

White House to Push Privacy Bill
http://online.wsj.com/article/SB10001424052748704662604576202971768984598.htmI?KEYWORDS=0bama+priv
acy

March 15, 2011

Retail Online Integration (HookLogic)

Editor’'s Note : The Rise of E-Commerce Media
http://www.retailonlineintegration.com/article/the-rise-e-commerce-media-417272/1

March 15, 2011

ClickZ (Web Analytics Association)

Bad Process Kills Good Analytics
http://www.clickz.com/clickz/column/2033910/bad-process-kills-analytics

March 14, 2011
SXSW Interactive News (Compass Labs)
SXSW Accelerator Finalists Announced



http://sxsw.com/node/7128

March 14, 2011
BtoB Magazine (Web Analytics Association)
Responsible transparency

http://www.btobonline.com/apps/pbcs.dll/article?AID=/20110314/FREE/110319990/1445/rss07&rssfeed=rss07#s
eenit

March 11, 2011

Adotas (AudienceScience)

DoubleVerify Knows Who's Been Compliant Or Not
http://www.adotas.com/2011/03/doubleverify-knows-whos-been-compliant-or-not/

March 11, 2011

Tech Cocktail (Compass Labs)

Analyzing Social Conversations to Identify Audience Segments — Compass Labs
http://techcocktail.com/compass-labs-2011-03

March 11, 2011

BizReport (AudienceScience)

DoubleVerify's Trust Index IDs most compliant ad networks
http://www.bizreport.com/2011/03/doubleverifys-trust-index-ids-most-compliant-ad-networks.html

March 11, 2011

paidContent.org (Buysight)

Industry Moves: BuzzLogic; TooFab; Buysight; Sharethrough; eYeka
http://paidcontent.org/article/419-industry-moves-buzzlogic-toofab-buysight-sharethrough-eyeka/

March 10, 2011

MediaPost (Datran)

Want To Be Part Of The Program At Email Insider Summit?
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=146469

March 10, 2011

San Jose Business Journal (Buysight)

Yahoo veteran named Buysight strategy chief
http://www.bizjournals.com/sanjose/news/2011/03/10/yahoo-exec-named-buysight-strategy-chief.html

March 8, 2011
Search Discovery Blog (Web Analytics Association)

Evan LaPointe of Search Discovery nominated for the "Most Influential Industry Contributor" by
WAA

http://www.searchdiscovery.com/news/waa-evan-lapointe-press-release.php

March 8, 2011

AdExhchanger (Magnetic)

Inspired By Cadreon Days, CEO Pieper Aims Pretarget At Keywords For Display Advertising
http://www.adexchanger.com/online-advertising/pretarget/

March 4, 2011

Digiday (Centro)

VCs Love Web Data Firms
http://www.digidaydaily.com/stories/vcs-love-web-data-firms/

March 4, 2011
M&M Global (AudienceScience)
AudienceScience promotes Europe MD



http://www.mandmglobal.com/news/04-03-11/audiencescience-promotes-europe-md.aspx

March 3, 2011
Business2Community (eMetrics)
Jim Sterne Interview On The Importance Of Post-Click Marketing

http://www.b2cmarketinginsider.com/online-marketing/jim-sterne-interview-on-the-importance-of-post-click-
marketing-017127

March 3, 2011

AdAge (Questus)

Why Data Overload Is Ruining This Industry: Somebody Tell an Interesting Story, Please
http://adage.com/article/small-agency-diary/data-overload-ruining-industry/149183/

March 2, 2011

DMNews (Datran)

Defining Do Not Track so it doesn't 'break’ the Internet
http://www.dmnews.com/defining-do-not-track-so-it-doesnt-break-the-internet/article/197465/

March 1, 2011

BizReport (HookLogic)

Shoebuy taps HookLogic for brand, product placements
http://www.bizreport.com/2011/03/shoebuy-taps-hooklogic-for-brand-product-placements.html

March 1, 2011

Digiday (Web Analytics Association)

The Web Analytics Association Awards Finalists Talk Data
http://www.digidaydaily.com/stories/the-web-analytics-association-awards-finalists-talk-data/

February 26, 2011

Clickz (Datran)

"PROTECTING CONSUMER PRIVACY IN AN ERA OF RAPID CHANGE": A REALITY CHECK
http://www.clickz.com/digital assets/2621/ClickZ-Privacy-Report-Feedback.pdf

February 25, 2011

AdExchanger (HookLogic)

HookLogic Bringing Media Strategy To Ecommerce Says CEO Opdyke
http://www.adexchanger.com/online-advertising/hooklogic/

February 24, 2011

Digiday:Daily (Adara)

DIGIDAY, Google Survey Reveals Rapid Rise in RTB
http://www.digidaydaily.com/stories/digiday-google-survey-reveals-rapid-rise-in-rtb/

February 24, 2011
eM+C (HookLogic)
4 Hot Topics From eTail

http://www.emarketingandcommerce.com/blog/4-hot-topics-from-etail-
show#utm source=emarketingandcommerce.com&utm_medium=search results page&utm_ campaign=search r
esult

February 24, 2011

BizReport (AudienceScience)

AudienceScience, Tumri to power audience-centric targeting
http://www.bizreport.com/2011/02/audiencescience-tumri-to-power-audience-centric-targeting.html

February 23, 2011
Point of Sale News (HookLogic)



Partnership Helps Reach Active Shoppers at Point of Sale
http://www.pointofsale.com/Point-of-Sale-News/partnership-helps-reach-active-shoppers-at-point-of-sale.html

February 22, 2011

Direct Marketing News (HookLogic)

Your ads don't have to annoy consumers
http://www.dmnews.com/your-ads-dont-have-to-annoy-consumers/article/196743/

February 22, 2011
IAB Smartbrief (AudienceScience)
Los Angeles, Detroit, New York: Digital Media success stories are coming to you

http://alguemie.smartbrief.com/alquemie/serviet/encodeServlet?issueid=A2F6D585-E9E4-4D9C-B866-
51941879B1B2&sid=9a375f81-708d-44e5-a5f7-ca5¢c11478ab7

February 19, 2011

Search Engine Watch (Web Analytics Association)

Top Level Trends of SEM Worldwide in 2010 and 2011
http://searchenginewatch.com/3641913

February 18, 2011

Clickz (Datran)

Do-Not-Track Deserves to Be Derailed
http://www.clickz.com/clickz/column/2027210/-track-deserves-derailed

February 18, 2011

Beyond the Pedway (Centro)

From A Desk And A Chair In The Server Room To $116 Million In Revenue — with Shawn Riegsecker
http://www.beyondthepedway.com/shawn-riegsecker-centro-interview

February 18, 2011
Ad Ops Online (AudienceScience)
AudienceScience Selects Tumri as Preferred Partner to Power Dynamic Creative Solutions

http://www.adoperationsonline.com/2011/02/18/audiencescience-selects-tumri-as-preferred-partner-to-power-
dynamic-creative-solutions/

February 16, 2011

Digiday (Magnetic)

Data 101: Targeting Display
http://www.digidaydaily.com/stories/data-101-targeting-display/

February 16, 2011

MarketingVox (PreferenceCentral)

A New Twist to User's Choice: RadiumOne Makes Display Ads Social
http://www.marketingvox.com/a-new-twist-to-users-choice-radiumone-makes-display-ads-social-048717/

February 15, 2011

Digiday (Buysight)

5Qs with Buysight CEO Shaukat Shamim
http://www.digidaydaily.com/stories/5gs-with-buysight-ceo-shaukat-shamim/

February 14, 2011

Quad-Cities Online (Centro)

Learn how to communicate across all mediums
http://gconline.com/archives/qco/display.php?id=530997

February 11, 2011
Digiday:Data (Adara)



The Missing Element in Your Targeting Program
http://www.digidaydaily.com/stories/the-missing-element-in-your-targeting-program/

February 11, 2011

CityBizList (Magnetic)

Editor's Eye on New York: Silicon Valley Angel Ron Conway Alights in N.Y. for Bit.ly, FourSquare,
BuddyMedia, Betaworks, and 31 more Startups

http://m.citybizlist.com/city/details/18/120699

February 10, 2011

MediaPost (AudienceScience)

AudienceScience, Tumri Partner To Boost Audience Targeting
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=144654&nid=123613

February 8, 2011

Portada (Centro)

Portada Quick Hits: AOL-Huffpo Latino, SoCal Hispanic Newspaper Consolidation?, Centro
http://www.portada-online.com/article.aspx?aid=7529

February 8, 2011

Illinois Technology Association (Centro)

U.S. Senator Dick Durbin and local technology company leaders discuss jobs, economy, and
legislation

http://www.illinoistech.org/story.aspx/303332?utm_source=feedburner&utm medium=feed&utm campaign=Fee

d%3 A+ITA-LatestBuzz+(ITA%3A+All+the+Latest+Buzz+around+the+Illinois+Tech+Community)

February 7, 2011

AdAge (Questus)

Five Key Lessons From Recently Fired NFL Coaches: Let Their Failure Be Your Learning Opportunity
http://adage.com/article/small-agency-diary/key-lessons-recently-fired-nfl-coaches/148744/

February 5, 2011

Retail Merchandiser (HookLogic)

Online Shopper Traffic Monetization
http://retail-merchandiser.com/dailydose/retail-roundup-archive-/777-online-shopper-traffic-monetization.html

February 3, 2011

ClickZ (Web Analytics Association)

Managing Large Testing Teams
http://www.clickz.com/clickz/column/2023723/managing-testing-teams

February 2, 2011
MediaPost (AudienceScience)

Tynt: The Biggest Data Collector You Never Heard Of Can Tell What Words Drive Users To/From
Your Site

http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=144109

February 1, 2011

MarketingVox (Web Analytics Association)

Top Toolkit News: 127 new dimensions added to Google Analytics Data Export API | Analytics code
of ethics | Amazon email service |
http://www.marketingvox.com/top-toolkit-news-127-new-dimensions-added-to-google-analytics-data-export-api-
analytics-code-of-ethics-amazon-email-service-048587/

January 31, 2011
Digiday (Magnetic)
AlwaysOn Top 100 Private Companies: Looking for Love in Social Media



http://www.digidaydaily.com/stories/alwayson-top-100-private-companies-looking-for-love-in-social-media/

January 31, 2011

Technori (Centro)

The Mennonite Ad Guru

http://www.technori.com/2011/01/122-The-Mennonite-Ad-Guru-Shawn-Riegsecker-Centro-are-Taking-the-
Advertising/

January 27, 2011

Wall Street Journal Digits (Web Analytics Association)

Web Analysts Back Code of Ethics Amid Privacy Concerns
http://blogs.wsj.com/digits/2011/01/27/web-analysts-back-code-of-ethics-amid-privacy-concerns/

January 27, 2011

New Media Age (AudienceScience)

Dennis trials predictive behavioural ad targeting
http://www.nma.co.uk/news/dennis-trials-predictive-behavioural-ad-targeting/3022767.article

January 25, 2011

Adotas (Magnetic)

Welcome Aboard: BlueCava, Skyword And More
http://www.adotas.com/2011/01/welcome-aboard-bluecava-skyword-and-more/

January 24, 2011

Built in Chicago (Centro)

Chicago entrepreneurs share their hiring experiences
http://www.builtinchicago.org/profiles/blogs/chicago-entrepreneurs-share

January 21, 2011

Ad Ops Online (Adara)

AlwaysOn Reveals OnMedia 100 Award Winners
http://www.adoperationsonline.com/2010/01/21/alwayson-reveals-onmedia-100-award-winners/

January 21, 2011

eMedia Vitals (Datran Media)

Where to opt out?
http://emediavitals.com/content/publishers-online-advertising-self-regulation

January 20, 2011

PC Mag (AudienceScience)

Online Content: How Publishers and Advertisers Need To Change
http://blogs.pcmag.com/miller/2011/01/online_content how publishers.php

January 20, 2011

ClickZ (Web Analytics Association)

Marketing Analytics Maturity
http://www.clickz.com/clickz/column/1938319/marketing-analytics-maturity

January 20, 2011

Retail Online Integration (HookLogic)

What's E-Commerce Media, and Why Do I Need a Strategy?
http://www.retailonlineintegration.com/article/what-e-commerce-media-why-do-i-need-strategy/1

January 18, 2011
AdExchanger (Centro)
Centro CEO Riegsecker Say Transis Aiming At Attribution With ‘Intelligent Automation’



http://www.adexchanger.com/agencies/centro-ceo-riegsecker-transis/

January 13, 2011

Internet Retailer (AudienceScience)

Ad targeting is set to rise
http://www.internetretailer.com/2011/01/13/ad-targeting-set-rise

January 12, 2011

BizReport (AudienceScience)

Reports: Ad targeting, SMB spending on the up in 2011
http://www.bizreport.com/2011/01/reports-ad-targeting-smb-spending-on-the-up-in-2011.html#

January 11, 2011

M&M (AudienceScience)

Audience targeting benefits brands
http://www.mandmglobal.com/news/11-01-11/audience-targeting-benefits-brands.aspx

January 11, 2011

MediaPost Media Daily News (Centro)

Centro Raises $22M, Expands Sales, Media Buying
http://www.mediapost.com/publications/?fa=Articles.showArticle&art aid=142773

January 10, 2011

eMarketer (PreferenceCentral)

Analyst Q&A: Behavioral Targeting Is an Issue of Control
http://www.emarketer.com/blog/index.php/analyst-ga-behavioral-targeting-control-issue/

January 6, 2011

BtoB Magazine (Centro)

Centro, [x+1] gain funding
http://www.btobonline.com/article/20110106/FREE/301069996/centro-x-1-gain-funding

January 5, 2011

eMarketer (AudienceScience)

Men Are More Open to Online Tracking
http://www.emarketer.com/Article.aspx?R=1008149

January 4, 2011

paidContent.org

Centro Raises $22.5 Million To Push Its Online Media Buying Software
http://paidcontent.org/article/419-centro-raises-22.5-million-to-push-its-online-media-buying-software/

January 4, 2011

BIA Kelsey (Centro)

Centro Gets $22.5 Million; Sees Big Growth in Regional Display
http://blog.kelseygroup.com/index.php/2011/01/04/centro-gets-22-5-million-sees-big-growth-in-regional-display/

January 4, 2011

San Francisco Business Journal (Centro)

Centro Raises $22.5 Million from FTV Capital
http://www.bizjournals.com/sanfrancisco/news/2011/01/04/centro-raises-22.html




